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. of respondents indicated they are currently employed full-
97% ﬂ time/part-time and/or attending graduate school

81% full time only 6.3% full fime and grad school
70% part time only 2.5% graduate school only ‘

Job

Functions

' The average salary of I 26% of graduates received their job offer

~—| before graduation, 36% within 3 months,
Sa l d ry resp%r;rc;esngcs) was 13% between 3 and 6 months, and 6%

between 6 and 12 months.
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